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Media is the key medium through which society disseminates information. It's reach and power have always been 

so extensive and immense that it has often been used to educate, inform or even influence and mobilize large 

numbers of people at very little comparative cost, and at considerable geographic distance. Therefore, media in all 

its forms has always been an important supplementary vector in the field of education. 

In this regard, our current era is in fact unique because of the geometrically-increased range and reach of media 

tools through which information is now being conveyed and consumed.  Increasingly though, the atomized and 

individualized nature of social media has meant that the nature of messaging has also changed. This in turn has 

meant that social and mass media are now meeting different needs. This article focuses primarily on social media 

recognizing that unlike mass media, the dis-aggregated nature of obtaining and sharing information on social media 

makes it more powerful. 

Social media forges new ties and facilitates the exchange 

of content at scale, and in ways that would have not been 

possible prior to this highly digitized era of the 

communication revolution. But as a series of uniquely 

personal platforms that allow individualized creation and 

dissemination of content, social media can be an excellent 

tool in education, at its fundamental level, as a new tool 

to connect, share and create within a classroom, to 

connect with fellow educators and even as a marketing 

tool. 

On the other hand, mass media platforms such as 

television, newspapers, internet websites, music, magazines, radio programmes are used to transmit the message 

to a large audience. Typically these are high cost platforms with complex production processes--newsrooms, 



bureaus, Studios, equipment and personnel. Therefore these platforms tend to be commercially-owned and their 

distribution channel is typically single point-to-mass consumers, unlike social media which tends to be point to point. 

These differences apart, both social and mass media tend to be more ubiquitous and therefore more widely used 

sources of information in our world than textbooks or academics. As naturally curious and more adaptable persons, 

children love to learn new things from their surroundings, including through practical means rather than 

theoretically. For instance, watching the History Channel or YouTube videos tend to be more memorable than the 

content of a history textbook or the teacher's lesson.  

Social media is both today and tomorrow of communication. It includes an array of internet-based tools and 

platforms that increase and enhance the experience of sharing information, as well as the freedom of every 

individual to create content. All social media platforms are defined by user community-based content creation and 

input, peer-to-peer contact and content-sharing, and alliances among 

peers. Social media comprises a number of interesting and engaging 

platforms, including micro-blogging, social networking, social 

bookmarking, and podcasts. Studies show that online social networks 

like Twitter, Facebook, Instagram, Snapchat etc have a great impact on 

youths’ lives. 

The universality of social media in our world means that it's place in the 

lives of our students is now inevitable, just as its impact is undeniable. 

As technology-friendly early-adaptors, most students are almost perennially on social media anyway. And it is often 

the case that the information they gain from it becomes their primary source of knowledge, with obvious risks that 

open-ended and unfiltered information imply. This is more so because social media is also designed to offer 

maximum information within minimum time-span, implying therefore that speed, brevity and attention-catching 

content are of greater value than accuracy or complexity. As a result, the younger generations are now programmed 

to take in information in mid-sized, well-garnished doses. And the algorithms used by artificial intelligence-driven 

social media platforms drive information flows to students in  ever-increasing quantities.  

In this sense, it is natural that parents, regulators and educators all share a fear of the role of social media, and its 

influence upon the youth can be terrifying. But the power of social media is value-neutral, which is to say it can also 

be used to disseminate a more powerful message, to educate, guide or even address social ills. If used creatively, 

thoughtfully and with focus, it can be used by teachers to supplement, simplify, enliven and even amplify educational 

content.  

Since social media can also serve as a tool for social accountability, it has also become a very important tool for 

researchers and academics. Since so much of the world is now using social media, it has not only become a field of 



study, it has served as a platform to conduct many studies as well. Tools like SurveyMonkey and Google Forms have 

enabled researchers to rapidly and easily collect vast arrays of data and build larger sample sizes to gather 

information and make assessments. So too, teachers are beginning to tap into the vast and almost limitless uses of 

social media, beyond the initial stage of placing course content and material online for a larger universe of students 

to access. 

Today, teachers can use social media as a platform to bring people  together for a common field of study or a 

common purpose. In other words, the convening function of social media also provides teachers great value. As a 

virtual public square, social media enables multiple online discussion groups, in open and bilateral or unilateral 

conversations, where students can raise doubts, voice 

opinions and share new ideas, etc. Students can also share 

experiences, offer assessments and even share work 

collaboratively spread knowledge including by helping each 

other locate information or analyze data.  

Communications technology and social media based 

systems can also help with educational assessment and 

evaluation, which help improve the accuracy and speed of 

learning reviews.. One good example of this is Learning 

Management Systems (LMS). These are  networking 

software that deliver educational programmes and offer institutions administrative benefits behind user-access 

'walls'. Social media learning in LMS can include instant chat functions, video sharing, forums to share information, 

and lesson resources to help students. LMS systems strengthen student participation and makes it easy for students 

to collaborate on term projects and collective or group assignments. When integrated with social media, the effect 

of LMS platforms tends to be much greater. Other social learning benefits are live conferencing systems, webinar 

capability, share group reviews, blogs and much more. 

Social media can be very helpful for education and future employment as long as the students are smart about what 

they are posting. Without micro+managing or creating overbearing regulation, educators need to find ways to watch 

what is being posted on social networking sites, and to advise children about basic digital 'hygiene', especially to 

recognize that anything that is out on the internet, or social media, is 'out there' forever. The risks of online predators 

and bad actors from the real world operating on social media also needs to be recognized. The distinction between 

what is acceptable or permissible on social media and what is acceptable in the real world of formal education needs 

to be explained to students. Time spent on social media also needs to be judiciously managed, as excessive 

investment of time in the digital domain also impedes student performance. Students need to be encouraged to 
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recognize that as long as social media is used intelligently and with focus and purpose, it can help be instrumental 

to educational and future career success. 

It is vitally necessary for parents to be involved in reasonable levels of monitoring their children's digital presence, 

to ensure their judicious participation in social networking sites, especially in the case of younger students. They 

must work in tandem with educators to help their children think about what they are doing and decide how much 

time they want to spend on social media.  

The bottom line is that social media is today an inescapable part of 

our day to day life, and it cannot be segregated or kept away from the 

education process.  School, college and university staff should be 

encouraged to make use of technology for student and parent 

communication. The benefits are obvious, starting with healthier 

parent-teacher relationships, and also in permanently reshaping and 

revolutionizing the way our children learn. For these benefits to be 

realized, care, forethought and planning, as well as coordination between educators and parents is essential. 
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